A DREAM WORTH LIVING:
THE FUNDRAISER

People love Broadway music. People love film. So we are combining
Broadway favorites with an original film to show the Foundation’s
capabilities, tell the story of the Foundation artistically, and also

explain that true love is sacrifice. The result is A Dream Worth Living.

The film portion of the show will later be turned into commercials to
promote the restoration of culture, including commercials that refer
women to local crisis-pregnancy centers.

ACT I: | HAVE DREAMED
The Film:
Introducing the United for Life Foundation
The Music:
“Try to Remember”— The Fantasticks
“Almost Like Being in Love”— Brigadoon
“Till There Was You”— The Music Man

ACT Il: | DREAMED A DREAM
The Film:
Connecting with College Students
The Music:
“Simple Joys of Maidenhood”— Camelot
“Music of the Night’— Phantom of Opera

ACT 1ll: WHEELS OF A DREAM
The Film:
Connecting with Young Professionals
The Music:
“All I Ask Of You” — Phantom of the Opera

ACT IV: A DREAM MADE POSSIBLE
The Film:
Aiding Parents

For more informati’on’check out )
A Dream orth Living: The Film

at www.udlife.com
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THE UNITED FOR LIFE FOUNDATION

“UNITING THE PEOPLE OF THE CULTURE OF LIFE” The United for
Life Foundation, a 501(c)3 non-profit organization, is a media resource
center dedicated to uniting the people of the culture of life through media
and the arts. The United for Life Foundation offers hope and healing to
those searching for truth in crisis situations. lts mission is to promote the
culture of life, which asserts that all people are intrinsically valuable.

THE CULTURAL SUMMIT INITIATIVE 2008

“raising the culture to the summit, one choice at a time”

A DIFFICULT SITUATION People generally want to do the right thing
but often do not know how. The results of uninformed decisions--single-
parent homes, divorce, crisis pregnancy, drug addictions, and sexually
transmitted diseases--lead to long-term suffering and pain. The United for
Life Foundation is in the process of developing programs to help prevent
these situations and assist people who are already dealing with them.
These programs are collectively called the Cultural Summit Initiative.

A WAY TO HELP The Cultural Summit Initiative is designed to
encourage, educate, and provide directed resources to those in need.

It will engage people through mainstream media and the arts, giving
people an entertaining way to grow mentally, physically, and spiritually.
Through this initiative, we can help people make the right decisions,
thereby raising the cultural standard of living one choice at a time.
Eventually, we can minimize difficult situations and raise our culture

to the summit.

WHERE DONATIONS ARE GOING

Currently, the United for Life Foundation has five programs. Each program uses media
and the arts to restore the culture of life in our community.

FOR CRISIS SITUATIONS: From the beginning, The United for Life Foundation has
sponsored television commercials referring new mothers to crisis pregnancy centers.
For every $16 spent on media last year, a phone call was made by a pregnant
mother in a crisis situation. Our goal is to continue airing these commercials in our
community. We only need $1000 per month to fulfill our annual commitment to help
these mothers in need.

FOR STUDENTS: We are creating a scholarship bank fo outsource students to other
non-profit organizations. We also train students in our own internship program
(currently four students, in media, education, and the arts), giving them experience for
their resume, a chance to help the community, and, with your generosity, scholarships.
Our goal this year is to raise $30,000 in scholarship funds to train interns.

FOR YOUNG PROFESSIONALS: We are giving young professionals a whole
new way to look at the arts, providing mainstream entertainment that is healthy,
educational, and cutting edge. Our first event is the Ladies’ and Gentlemen’s Balll,
produced by the United for Life Foundation. The Ball features big band music,
provides a Ladies” and Gentlemen’s exhibit presenting famous ladies and gentlemen
of history, and instructs on how to behave as a |c1dy and as a gentleman. We are
planning on having at least four events throughout the year for young people. Our
annual budget for these four events is $16,000.

FOR FAMILIES: Using college inferns, we are creating an online Family Resource
Center. The Family Resource Center will provide original articles, resources, and
critical information about early childhood development, nutrition, medical and

legal aid, family counselors, housing, health insurance, child care, etc., as well as
sources for spiritual and personal development. With your help, organizations in
our community will have access to this online center so that those in need can begin
to make a change for the better. We need $25,000 fo have this resource center fully
operational by the end of the year.

FOR PATRONS: Our fundraisers will be artistic. Our fundraisers will use cutting edge
technology. Our fundraisers will highlight our creativity and show you, our patrons,
the Foundation’s potential. And our fundraisers will do something else. Through
entertainment, we'll show you the wonderful qualities of the culture of life. Even our
fundraisers will serve the purpose of the Foundation’s mission. It is our way of saying
thank you.




